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WELCOME TO THE CANDIDATE INFORMATION CAREER SECTION —
WHAT TO EXPECT IN YOUR SEARCH

In designing this section of the site, we felt strongly that its title should be “ Candidates”
and not just “Jobs” or “Employment”. That stems from our philosophy about meaningful
work. In this industry, the amount of time we each spend in our chosen employment is
significant. For each of us at Pinnacle Group, that meant choosing wisely the work we
have selected and it’ s one of the touchstones of our advice to candidates and clients —
making sure that the “fit” isright in any career move.

My objective in these columnsisto help you find the career in which you'll feel as
fulfilled as 1 do. I'll introduce you to the folks at our firm over the coming weeks and aso
to some strategies for advancing your own career - ranging from deciding what kind of
opportunities will appeal to you, how to position yourself to be the winning candidate in a
competitive field of candidates, and how to negotiate for the compensation and other
components of your next opportunity so that you will feel fulfilled for many yearsto
come. We'll look at compensation trends, ways to make your resume stand out above the
others, tips on acing phone and personal interviews, weighing competing offers and ideas
on how to get the offer you want.

It's my goal to keep you thinking about your career throughout the year and not just at
bonus time or when you' re fed up and ready to move on (or worse, when you’ ve lost your
job). The most successful careers are built by evaluating where you are and where you
want to be throughout the course of your career so that you can make strategic moves. In
this column, I’ll help you devise strategies for growing your career from where you are
(or making a career shift, if that’s what’ s right for you). That means understanding how
to build and maintain a strong relationship with arecruiting firm and how to leverage the
networks around you. We'll cover ways to manage the elusive “work/life balance” and,
in some columns, we'll look at the unique challenges facing candidates in transition or
those looking to break into the industry.

Of coursg, if there' s aparticular topic you' d like to see covered in the column, please
email me at dpal mieri @pinnacl egroup.com.

Our motto is“Building businesses ... one career, one relationship, at atime.” Looking
forward to both bringing you the tools to build your career and to building arelationship
with youl!

Bewell!

Denise
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